
BRANDING COMISSION REPORT  

 
Gorizia/ Gorica, 9. 3. 2022 

ZOOM meeting, 21. 3. 2022 

ZOOM meeting, 30. 2022 

Comission:  Prof. dr. Karl Stocker (president), Ettore Concetti, Antonio Bravo, Maja 

Murenc, dr. Kaja Širok; 

 The commission met at ͳͲǤ͵Ͳǡ ���� �artici�ation �as held �or Karl �tocker and �aja �urencǤ �t ͻǤͲͷ heǤ �ara �evetak �rovided the commission �ith documentationǡ �hich �as coded �ith numbers to revie� the received a��licationsǤ The commission selected �ro�Ǥ drǤ Karl �tocker as �residentǡ all members con�irmedǤ �n totalǡ the commission evaluated ͸͹ �ro�osalsǤ �n the �irst roundǡ they revie�ed and discussed the entire documentation and selected the best �orks that could re�resent the brand o� the �uro�ean �a�ital o� �ulture 
�Ǩ ʹͲʹͷǤ �aterials that did not �ollo� the instructionsǡ miss�elled �ordsǡ di��erent colors or solutions o� the �la�s usedǡ deviations �rom the re�uired conditions ȋǤǤǤȌ �ere eliminated in the �irst roundǤ �n the second round the members reǦrevie�ed the solutions that remained in evaluationǤ   The selected solutions �or the second roundǣ  ʹͲʹʹͲͳʹͶͳͷͶͷͶ͹ͷͺ͸ ʹͲʹʹͲͳʹ͹ͳͷͳͺͶͳͳ͹Ͷͺ ʹͲʹʹͲʹͲ͸ͳ͵ͷʹͳ͹Ͷ͸͸͹ ʹͲʹʹͲʹͲ͹ͳͲͳͺʹͳͺ͹͸ ʹͲʹʹͲʹͲͺͲͲͷͺͳͷͷͺͲ ʹͲʹʹͲʹͲͺͳ͸ͶͺͲ͸ͻ͸͸ ʹͲʹʹͲʹͲͺͶͶͶͺ͸ͻͺ ʹͲʹʹͲʹͲͺͲʹͳ ʹͲʹʹͲʹͲͻͲͻͷͲͶͲʹ͵Ͳ ʹͲʹʹͲʹͲͻͳͲͲ͹ͳͻͻͺͲ ʹͲʹʹͲʹͲͻͳͲ͵ͷ͵͹ͲͳͶ ʹͲʹʹͲʹͲͻͳͳͳ͵ͲͶͳ͸ͷ ʹͲʹʹͲʹͲͻͳͳ͵͸͵ͺʹͷ͵ ʹͲʹʹͲʹͲͻͳʹʹͲͲͲͺͶͲͻ ʹͲʹʹͲʹͲͻͳʹͳͺʹͳͻ͹ͳ ʹͲʹʹͲʹͲͻͳʹʹͳͷͻͲͳ͵ ʹͲʹʹͲʹͲͻͳʹʹͶͷ͵ͲͶ͵ ʹͲʹʹͲʹͲͻͳʹʹ͸͵͵͸͵͹  



 The commission decided that till the ne�t meetin� each members should select �ive solutions that best e��ress the visionǡ �oal and �ur�ose o� the brandǤ  The �irst meetin� �inished at ͳͶǤ͵ͲǢ The members sent their votes to Kaja Širok ȋcoordinatorȌ till ͳ͸Ȁ͵Ȁ ʹͲʹʹǤ  The solutions that move to the ne�t roundǣ  ʹͲʹʹͲʹͲͻͲͻͷͲͶͲʹ͵Ͳ  ʹͲʹʹͲʹͲͻͳͳ͵͸͵ͺʹͷ͵ ʹͲʹʹͲʹͲͻͳʹʹͳͷͻͲͳ͵ ʹͲʹʹͲʹͲ͸ͳ͵ͷʹͳ͹Ͷ͸͹  The members had a ���� meetin� on ʹͳǤ ͵Ǥ ʹͲʹʹǤ The third revie� �ollo�ed the best materialǡ commentin� on the solutions receivedǡ testin� them and discussin� the use o� the lo�o accordin� to the re�uirements o� the callǤ �n its �orkǡ the �ommission took into accountǣ the content o� the tender and the elements to jud�e materialǣ the  innovationǡ authenticityǡ the key content �or the needs o� the �a�ital o� �ultureǡ the �riorities o� the lo�oǡ the �o�er o� the �ra�hic ima�e as a reco�ni�able si�n Ȁ symbolǤ  �t the end t�o solutions remainedǣ  ʹͲʹʹͲʹͲͻͳͳ͵͸͵ͺʹͷ͵ ʹͲʹʹͲʹͲͻͳʹʹͳͷͻͲͳ͵  The members decided to do another round and to vote the selected criteria  �tate o� the art aesthetic standard ȋinternationallyȌ �cce�tance o� re�ional stakeholders �eco�ni�ability o� the brandin�Ȁlo�o 	le�ibility �or di��erent �ur�oses 
 � ma�imum o� si� �oints �ere �iven �or the �irst criterionǡ the other cate�ories a ma�imum o� �iveǤ �n case o� an e�ual number o� �ointsǡ both �inalists are invited to adjust their solutionsǤ Till ʹͻǤ ͵Ǥ ʹͲʹʹ the members individually sent their votes to Kaja Širokǡ she �resented the results on ͵ͲǤ ͵Ǥ ʹͲʹʹǣ  
 

Solution n. ʹͲʹʹͲʹͲͻͳʹʹͳͷͻͲͳ͵ 
 STOCKER CONCETTI BRAVO MURENC ŠIROK   

Total  11 14 18 13 18 74 

 

Solution n. ʹͲʹʹͲʹͲͻͳͳ͵͸͵ͺʹͷ͵  

 STOCKER CONCETTI BRAVO MURENC ŠIROK   

Total  20 16 16 10 13 75 

  
ȋthe votes of the commission and their comments are part of the attached documentationȌ  



 

 �ro�Ǥ drǤ Karl �tocker asked �or a �uick ���� meetin� the same day to con�irm the resultsǤ The meetin� �as convened on ͵ Ͳ �arch ʹͲʹʹ at ͵ Ǥ͵Ͳ �mǡ �here the commission ado�ted the �ollo�in�ǣ  
1.1. Intro �n ͳ �ecember ʹͲʹͳǡ the ��T�Ȁ 
��T 
� �ublished a call �or �ro�osals �or a ne� �uro�ean �a�ital o� �ulture lo�oǤ To ensure trans�arencyǡ the tender �as held anonymously and �as o�en until ͻ 	ebruary ʹͲʹʹǤ 
ra�hic Ȁ desi�n com�aniesǡ advertisin� Ȁ communication a�encies could �artici�ateǢ also �ra�hic desi�nersǡ desi�ners and architects or artists �ith statusǢ �raduates o� �ublic and �rivate study �ro�rams in �ine artsǡ �ra�hicsǡ desi�n or communicationǤ �ll in�ormations �ere available in �loveneǡ �talian and �n�lish on the �ebsite o� the or�ani�er o� the �ublic com�etitionǢ �dditional in�oȀ ans�ers to �uestions �ere �ublished on ͵Ȁ ʹȀ ʹͲʹʹǤ �ll in�o �ere accessible on ��T�Ȁ 
��T 
� �eb �a�e and on the �a�e o� the 
�Ǩ ʹ Ͳʹͷ �uro�ean �a�ital o� �ultureǤ   
1.2. Tender: The theme o� the �uro�ean �a�ital o� �ulture ʹͲʹͷ is 
�Ǩ �orderlessǡ encom�assin� the desire o� border to�ns �ova 
orica and 
ori�iaǡ that to�ether they overcome the barriers o� ̶borders̶ǣ cities divided by �arsǡ united by coo�eration and close �riendshi�ǡ have set themselves an ambitious �oal Ǧ to become a crossǦborder �uro�ean �a�ital o� �ultureǤ The central s�ace o� coo�eration is the common s�uare bet�een the t�o citiesǡ �here the symbolic and �hysical s�ace o� meetin� takes �laceǡ the center o� the cultural and artistic �ro�ram �here the �ro�ram called ����enter �ill take �laceǡ the cultural earth�uakeǡ the symbolic contact o� �uro�ean di��erencesǣ culturesǡ lan�ua�esǡ traditions created usǤ The aim o� the com�etition �as to create a ne� brand Ȁ lo�oǡ �hich re�resents the theme Ȁ s�ace o� the �uro�ean �a�ital o� �ulture and serves as a startin� �lat�orm and a characteristic si�n �or all �uture activities o� the institutionǡ identity buildin� and communicationǤ The brand Ȁ lo�o needs to be ori�inalǡ innovative and inclusiveǡ it needs to re�resent and be a visual mirror o� the �uro�ean �a�ital o� �ultureǤ 

 

2. Final report: �ut o� all submitted a��licationsǡ ͸͹ �ere ele�ible �or revie�Ǥ The commission identi�ied ͳͺ inovative solutions that �ent throu�h the second series o� revie�sǤ �mon� themǡ the members chose the best solutionǡ the criteria �or determinin� the �inner �rom amon� the �inalists �ereǣ  Ǧ �tate o� art aesthetic standard ȋinternationallyȌ Ǧ �cce�tance o� re�ional stakeholders Ǧ �eco�ni�ability o� the brandȀ lo�o 






